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Intro

Hey guys, Pete Williams here and welcome to the final day of Pay Per Click training in this year's
Thirty Day Challenge.

Today, what | want to go throu gh is a little bit more of the creative things we can do with the
Adwords program, mainly focussed on the content network . | also want to touch on a few of the
other Pay Per Click opportunities that are available online through Bing, Yahoo and even the
dem ographic Pay Per Click with Facebook

Now, that is definitely something that is beyond the Thirty Day Challenge , but | want to at least
mention it today, with a couple of screenshots and things to give you an idea of what is possible
as you grow your business beyond the Thirty Day Challenge.

So, thank you very much for sticking with me these last three or 4 days. I've really enjoyed putting

all this content together for you. | hope you've really enjoyed. Thank you very, very much for your
positive reviews, ratings, comments below the YouTube videos and the participation in the forums -
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the questions and the feedback have been fantastic, so thank you very much. | will continue to see
you throughout the rest of the Thirty Day Challenge with the [Kiva] auctio n and bits and pieces, but
for now let's jump in and finish off this Adwords component.

About The Google Content Network

[Starts at 00:01:05 ]
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Before we go ahead and start creating a content network campaign, what | should probably do is, for
those of you who don't know what the content network is, actually give you a quick thirty second
overview.

So, let's jump to a different website on the Internet. Now this is http://www.campist.com - it's a
camping gear, equipment and gadget review site, so it's sort of competing with my Childrens Sleeping
Bag site, but they're obviously at much more of a macro level than a micro niche level. But what you
can see at the top of the blog  here are some advertisements that look very, very familiar in the
way they're laid out and that's because they're actually ads by Google

Unlike the traditional search marketing advertising we've been doing where our adverts are placed
only on the search results pages, Google offers this service called AdSense , where bloggers and
website owners can put adverts from Google on their website and share a part of the revenue
when someone clicks through on the advert.

-2b

HTTP://WWW.THIRTYDAYCHALLENGE.COM




30 Day,Challenge =5

These ads aretargeted by two factors : By the keywords on the page  and by site sele ction ,
which we'll go through in a moment.

If I'm bidding on a term in Adwords, for example Arrakis 50 Backpack , what the Content Network
will do is pull that ad through  and display it on the page where the keyword Arrakis 50

Backpack appears . So it's similar in terms of it's still keyword matching, but it's keyword
matching by terms and words on the particular web page that you're looking at , as
opposed to search results.

Hopefully that gives you a quick overview of how the Content Network for Adwords w orks. You can
see down here there are a few more Google ads that have been displayed on the site and so on and
so forth.

Getting Started with the Content Network
[ Starts at 00:03:08 ]
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Let's jump back inside our Adwords campaign now and set up our own Content Network
campaign.

To do this we definitely want to start a new campaign . I know | said the word campaign quite a
bit in earlier videos, but what | want to do is re -enforce that when you're doing Content Network
it should really be in a separate ca mpaign to your Adwords search marketing
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The reason being, the numbers will be diluted, you'll get a heck of a lot of impressions
from the Content Network, but not so many clicks, which will mean the Click Thru Rate is
going to be quite a bit lower, and y ou don't want that low Click Thru Rate to be pulling
down the Quality Score of the other keywords and Ad Groups that you're running.

So let's go through this, and we basically follow the same steps that we did when we set up our
first campaign . [clicks Add New Campaign button]
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| always name the campaign slightly differently, just so | can easily see which campaign I'm in at a
simple glance, so IOve usedContent Network] Childrens Sleeping Bags - just putting Content
Network right at the front really m akes it stand out.

Again, I'm going to select some other countries - North America - actually I'll change it justto US
and Canada , because | don't want Mexico at the moment.

Continuing down the page, this is where we'll choose the different networks we want our advert to be
displayed on. So originally we kept the Search Network on and turned Content off - this time we want
to do the reverse, so turn Search OFF [leave Content network ON ] and leaving Desktop ON
but turning iPhones OFF  and this button here, you've got Relevant pages only on the
placements | manage ON , this is what you want to select - this way we get to choose which
websites our adverts are shown on.

It's not just up to Google, we get a bit more control of the campaign here.
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Continue scrolling down, put in the budget for the day. I'm only going to make this A$50 for the
Content Network. | don't want to spend as much until | can test it and see what the quality of
traffic is like. And then click Save and Continue

Now, Ad Group , again I'll just call it Childrens Sleeping Bags . I'll putin a normal Headline and
Advert - you do this as you normally would , but just keep in mind it's a slightly different type

of user who's going to see your advert on the Content Network - they're not actually
searching for childrens sleeping bags , as they are when they go into Google and put in a search
query. Here it's more like a billboard on the side of a road, in that someone's going to be on a
website, looking, reading and experiencing that website for wha tever reason they are and there's
going to be these little billboards around the place. You have to catch their eye slightly

differently , with a different message . So this is something, again, you want to splittest , as
you go through your Content Network campaign.

For ease of use and speed of getting through this demonstration, 1'm going to chuck in one
particular advert and then I'll split test this later . I'm going to say Looking For Other
Options When It Comes To Childrens Sleeping Bags? - not half bad! | might tweak this a little
bit, later on. Display URL Childrens -SleepingBags.com , and Destination URL Childrens -
SleepingBags.com - all pretty straight forward.

Now | want to select the keywords  that will trigger the display of my advert. So what has to

happen in the Content Network is the page has to have the keywords . In this instance,
childrens sleeping bags has to be in the copy somewhere for my ad to be displayed. It won't simply
display my ad, it has to be triggered by the phrase childrens sleeping bags . [puts in the Broad

Match Phrasechildrens sleeping bags into the Select Keywords box]

Again, we'll put in the exact version [childrens sleeping bags] and we'll put in the phrase -matched
version "childrens sleeping bags", as well. That's all good to go!

Then, the bottom section here is Placements . Here we can bring the URLs of the websites we
want our ad to be displayed at , So if you already know of some websites in your particular
niche that display content ads you can put in their URL here. We're going to skip this at this
point and use a very funky tool that Google offers, later in the process

Down here you want to put in your maximum Cost Per Click  for the Content Network. Given that
they're slightly different buyers , as | mentioned before, you definitely want to make this a
lower cost per click - | can't stress that enough . I'm going to putin  A$0.25 per click as my
maximum cost per click - | should be able to reduce this very, very quickly , but I'm going to
start it at A$0.25, and click Save Ad Group .

[Page reloads B Scrolls down to bottom to find the error DBid is required in Minimum Cost Per
Click (above Maximum amount box)]

Ad group default bids (Max. CPC)

You influence your ad's position by setting its maximum cost per click (CPC).
AS| .01

A\ Bid is required

Content: managed placements AS 25 k
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One thing you have to do, which is sometimes strange, is put in A$0.01 as the Search Cost . ltis
off , as you can see here, but they do ask for a 0.01 minimum value - | don't know why, | think it
might be a bug in the Adwords system, but don't stress, $0.01 won't get you an impression and
won't cost you anything in the search network, as long as the option is switched off .

[click Save Ad Group to continue B page reloads and show Keywordstab for the Ad Group]

Adding Placements
[Starts at 00:08:37]
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The next thing we need to do is Add Managed Placements

You can see the message on the Keywords view that the ads will not run because we haven't
determined what sites we want our ad to be displayed on

To do that | always click the Networks tab and scroll down the page - here it also enforces the fact

that Search is Off - our ad, in this campaign won't be displayed for a search , which is great.
Also, automatic placements is off too . Automatic placements is where Google will just choose
what web pages it feels your ad is relevant to and just display them - | like to have a bit more
control.
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Here we can hit the Add P lacements button under the Content: managed placements section of
the Networks . So simply hit Add Placements and we want to use this tool over here, called the
Placement Tool.

[l Content: managed placements

Add managed placements

Enter as many placements as you like, one per line.
Learn more about managed placements.

Want ideas?
Try the pla;ement tool

This is a little search wizard that Google offers that we can use to determine what sites are out there
that have Adsense on them, that will show Adwords adverts, that we can choose to be on.

[clicks Try the placement tool ]
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Now we can simply Browse Categories and search through that way, but | want to search by
Keyword [selects Describe Topics option], so I'm going to put in a few keywords here that will
hopefully bring up a bunch of sites that are relevant to my particular niche.
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| always choose from here a higher level term , so I'm going to put in sleeping bags , camping as
well - higher level stuff, because this way you're going to choose much broader sites

which have a lot more traffic , but because we chose childrens sleeping bags as our keyword it
will only trigger if that page on that site is talking about childrens s leeping bags.

So, let's hit Get Available Placements  and as it does it's little search it will pull up a list of all the
different sites here that it actually thinks is relevant to our keywords.
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There's a big list here - Outdoor Review , Camping Life , Campus, Trail Space , Camping.org -
which is actually the site | showed you before. It shows you here the number of impressions  that
site has per day , which is quite cool. It also talks about the different types of ad formats that are
available on this particular website.

For the moment all we're looking for is Text ads , but what you can do with the Content
Network, as you grow and go beyond the Thirty Day Challenge , IS you can put in image

adverts , so you can get some little banner ads created and displayed. Also, video ads , so you can
actually do little TV commercials on some sites these days, which is cool.

Now, you can click the link  and it will take you through to the website and you can have a
look at what the site is like . For this example, I'm going to click through and add a few of these
sites - Campus, Camping Life, Camping R Us, Backpacker, Camping Equipment.

You can just go ahead and select all the sites you want to display your advert on [by clicking
Add>> inthe Status column] and hit Save and Continue .
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I Content: managed placements

Add managed placements

Enter as many placements as you like, one per line.
Leam more about managed placements.

camping.org

campist.com
campinglife.com
camping-r-us.com.au
thebackpacker .com
tntcampingequipment.com

Want ideas?
Try the placement tool

It'll bring it back and put all the URLs in this box here and you can click Save to confirm those
choices.
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So it's showing that your ad is Eligible for these sites. As your campaign grows, on a website
level , Adwords will show you the impressions , the clicks and the Click Thru Rate , and
obviously what you're paying per click at each individual site , SO it's very, very granular and
you can manage it very effectively

You might find that some sites send you better traffic than others , SO just like we Peel and
Stick our adverts and our keywords in the normal campaign, we can actually Peel and Stick the
websites . So if we have a website here that's performing very poorly for us - it's getting high
impressions, but low clicks - we can peel that one out and either delete it, or put it into a

second Content Network campaign to ensure we have the best Quality Score for this
campaign , which means a lower Cost Per Click
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Wrap Up
[ Starts at 00:12:30 ]

So that is the Content Network side of things within Adwords. It's a great way to get some more
traffic to your site  , either for the test that we're still doing, or moving forward to actually get traffic
as you grow your business.

Again, please review the videos, any questions- jump on the forums, rate the videos as well and we'll
jump into a second video, which will be a really, really quick one, just giving you an idea of what
other Pay Per Click options are available for you.

Summary:

About the Google Content Network

- A great way to get more tra ffic to your site
- Places your Ads on other Web Sites
o Based on Sites Selected
o Based on Keywords on the Pages of those Sites

Getting Started

- Create aNew Campaign for your Content Network Ads
o Clearly Identify  using [Content Network] in the name
o Choose yourterritories
o Networks and Devices
Search OFF
Content Network ON
¥ Relevant pages only on the placements | manage ON
Desktop ON
iPhonesOFF
o Bidding and Budget
- Manual Bidding ON

- Daily Budget
¥ Choose alower budget (initially)
¥ e.g. A$50

- Create Your Ad group
- Creae Your Ad
o Different Style of Ad required
- Viewers not actually searching for your specific product
- More like a billboard to catch their eye
- e.g. Looking For Other Options When It Comes To Childrens Sleeping Bags?
o0 Choose Keywords
Don't Fill out Placements during setup
0 Choose alower Maximum Cost Per Click
- e.g.A3$0.25
o Watch out for errors requiring the Minumum Cost Per Click
- Put0.01 in the box

o
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Adding Placements

- ClickNetworks Tab

- Click Add Placements button
- Click Try the placement tool

- Inthe Placement Tool

(0]

0
0
0

Links:

Click Describe Topics
Enter High Level Keywords
Click Get Available Placements
Select the sites  you want to use
- ClickAdd in the Status Column
Click Save and Continue when you're done

Google Adwords- http://adwords.google.com/
Click here to create your Google Adwords account.
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